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THURSDAY, 
SEPTEMBER 

18TH, 2025  

2026 MEDIA KIT

SPECIAL  
FEATURES
NEWS LIVE  
FROM THE SHOW
REGIONAL  
SPOTLIGHTS

daily.wtemiami.com
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your show communication!
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Attract new qualified prospects: 
	� Gain visibility and capture the attention of visitors you  

wouldn’t otherwise reach.

Boost your business opportunities: 
	� Generate concrete contacts and transform your presence  

into tangible business results.

Highlight your offer with the info buyers are looking for: 
	� Present your products and solutions at the right time,  

with the right messages, in a strategic context.

27th – 28th October 2026
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WTE DAILY IS THE EXCLUSIVE OFFICIAL  
DAILY MAGAZINE OF WTE MIAMI

It enables exhibitors to communicate all relevant 
information, intelligently, directly to their customers 
(buyers and decision-makers). 

It is THE source of information for all trade 
professionals and international press, and covers the 
event live from the exhibition.

Multi - channel communication to ensure maximum 
visibility and reach your target anytime, everywhere! 

TESTIMONIALS

 WTE Miami Daily is a great initiative 
– it provides the attendees daily 
updates and additional content making 
WTE even more valuable for everyone.

Olga Ramudo, 
President of WTE

 I believe the launch of the official 
WTE Miami Daily magazine is a fantastic 
initiative. It provides tourism boards 
like ours, along with industry experts 
and companies, a valuable platform 
to deliver key messages directly to 
a targeted audience. We’re excited 
to be part of the World International 
Travel and Tourism Expo and to use this 
opportunity to share with readers that 
Colombia is calling. Congratulations on 
this wonderful endeavor!

María Camila 
Castellanos,
Executive Director  
of ProColombia  
in the United States

 I want to extend our gratitude to 
you and your team for the fantastic 
advertorial. We were very pleased 
with the results. We look forward 
to exploring future collaboration 
opportunities together.

Norma  
Admiral Tours

 The creation of WTE Miami Daily, 
the official magazine of the show, is a 
strategic initiative that enhances the 
visibility of participating companies like 
Admiral Tours and Infiniti Bus Line.

Nasser Hedmi  
Partner / GM,  
Admiral Tours

 We deeply appreciate your effort of 
including Nomádic into the new official 
daily. Thank you, thank you, thank you!!!

Sergio Acosta  
Head Lifestyle Guru,  
Nomadic Totem

 
 The launch of the WTE Miami Daily 

magazine is a fantastic initiative. When 
promoting a country’s tourism industry, 
reaching the right audiences is crucial 
for delivering impactful messages. 
We are grateful to WTE Miami Daily 
for including Colombia in this exciting 
launch. We are confident this magazine 
will become a key resource for industry 
experts, inspiring them with insightful 
news and global tourism trends.

Gilberto Salcedo,  
Tourism Vice President at 
ProColombia

FIGURES & READER PROFILE

PRINT DIGITAL

e-MAGAZINE e-MAILING

3,000+ 
Trade Visitors / Visitors

Event Participation

Hosted Buyers by Business Category

Regions Represented 
by Exhibitors

100+  
Hosted Buyers

Attendees	 3,000+ 
Exhibitors	 251 
Hosted Buyers	 100+ 

Sponsors	 30 
Media	 75 
Staff	 25

North America	 45.02%
 

South America	 20.72%
 

Africa	 14.34%
 

Asia	 10.36%
 

Europe	 9.56%
 

Travel Agency	 75.8% 
Corporate Travel	 7.8% 
Tour Operator	 5.5% 

Mice	 4.7%
DMC	 2.3%
MICE Tour Operator	  1.6%

Corporate Travel TO	 1.6%
Independant Travel	 0.8%
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STRATEGIC DISTRIBUTION POINTS

• All main entrances
• All main information counters
• Exhibition show floor
• Meeting & Conference Areas
• Press Centre
• Top 20 Partners’ & Participants’ stands

DAY 1
1,000  
copies

DAY 2
1,000  
copies

CIRCULATION / PRINT

CIRCULATION / ONLINE

WEBSITE / STATISTICS

Full integration of contents  
into digital event tools

Full contents  
& e-Magazines online  
@ daily.wtemiami.com

WTE Miami Daily contents are promoted through  
the WTE social media channels

SOCIAL MEDIA

360 
FOLLOWERS

1600 
FOLLOWERS

1000 
FOLLOWERS

E-mailing to launch the edition of the day that is sent out 
every morning to trade visitors,  exhibitors and press before, 
during and after the fair for a full media coverage. 

•  �3 e-mailings  
(PREVIEW, DAY 1 & DAY 2)

�Daily e-Mailing to  
> 3,000 contacts

e-Mailing

daily.wtemiami.com is the daily 
updated website with unique articles and 
exclusive interviews live from the show. 

RESPONSIVE & POWERFUL

Users 5K
Page views 8K
Average spent time 1,07 min

77%
Desktop

Mobile
33%

Device Access:

* Source: Google Analytics

daily.wtemiami.com
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Content is designed to be highly relevant and 
useful for trade visitors & press, helping them 
to set their show agenda and define their 
priorities, as well as giving them the “big picture” 
with market data and leaders’ strategies. 

Benefit from this unique communication 
platform to get YOUR message across. Contact 
our editorial team for themes and interview.

INTERVIEW
Ralph Cutié
Airport Director, MIA
→ 04

FEATURES
Serendipity Adventures 
takes travel personally
→ 06

REGIONS
More seats, more routes: Jamaica 
grows global connectivity for fall 
and winter 2025–2026
→ 07
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WEDNESDAY, 
SEPTEMBER 

17TH, 2025  

 �LUXURY TRAVEL

 �HOTELS

 CRUISE 

 �MEDICAL TOURISM

DAY 2 
EDITION ASIA & AFRICA

PRINT & ONLINE EDITION

 �NATURE & ADVENTURE TOURISM 

 �CITY BREAKS

 �TRANSPORT

 TRAVEL TECHNOLOGY

 � WTE MIAMI SNEAK PEEK

DAY 1 
EDITION

PREVIEW 
EDITION

AMERICAS & CARIBBEAN

EUROPE

PRINT & ONLINE EDITION

 ONLINE EDITION
SPECIAL FEATURES REGIONAL SPOTLIGHTS

DAILY SECTIONS
SHOW NEWS 
The top stories of the day of interest to 
international trade visitors, including 
major announcements & debates.

WTE CONFERENCE
As international trade visitors hop 
from one stand to another, they no 
doubt regret not being able to attend 
some of the top conferences. We 
cover all conferences of interest to 
international visitors. 

PRESS & BLOGGER 
CORNER 
Top journalists at WTE Miami explain 
why they’re here and what their 
personal “WTE highlights” are.

MARKET TRENDS
Important industry trends and 
interviews with leading analysts  

EXCLUSIVE 
INTERVIEWS
Given the calibre of many of those 
presenting conferences and keynotes, 
where possible we not only give a 
précis of their conference, but also 
field exclusive comments that are 
specifically destined to our readers.

TRADE TALKS
Tour Operators and Travel Agents 
explain their current key concerns and 
discuss some of the most interesting 
offers they have seen at the show..

WHERE TO GO  
IN MIAMI
A definitive guide on where to go out 
in Miami to make the international 
visitors feel much more “at home” in 
this exciting city.

EDITORIAL OPPORTUNITIES 
FOR EXHIBITORS 

How to be part  
of WTE Miami 
Daily?

Provide us with your input:

• �Coverage of your company’s main 
news, events and press conferences

• �A strategic platform for your Top 
management / Government officials 

• �Contributions and thought leadership 
for our Regional Spotlights and Special 
Features

EDITORIAL CONTENT SPECIAL FEATURES & REGIONAL SPOTLIGHTS

13 OCTOBER 2026

27 OCTOBER 2026

28 OCTOBER 2026

THE OFFICIAL SHOW DAILY / #DAY 1 / WEDNESDAY, SEPTEMBER 17TH, 2025  

At WTE Miami 2025, Serendipity Adventures is showcasing tailor-
made Costa Rica vacations crafted by locals who believe travel 
should be as unique as the traveler experiencing it.

For over 30 years, Serendipity 
Adventures has redefined 
the way travelers explore 
Costa Rica. As a trusted local 
tour operator, the company 
specializes in creating fully 
personalized travel experiences. 

Each journey is built around 
each traveler’s interests, pace, 
and comfort level. Rather than 
relying on fixed packages, their 
team collaborates directly with 
travelers to shape each journey 
from the ground up.

Whether it’s kayaking through 
mangroves, hiking to remote 
waterfalls, or immersing in local 
culture, Serendipity provides 
privately guided adventures off 
the beaten path, led by expert 
naturalists and local specialists. 
Their approach ensures guests 
enjoy Costa Rica’s beauty away 
from crowds, without the stress 
of group schedules or rigid 
itineraries.

Clients benefit from a dedicated 
in-country team of drivers, 
guides, and trip managers who 
are available 24/7 to handle 

everything from airport pickups 
to last-minute itinerary tweaks. 
This hands-on approach has 
made Serendipity a trusted 
partner for both independent 
travelers and international 
travel agencies.

Serendipity Adventures plans 
trips with the goal of creating 
memories rooted in connection, 
discovery, and a genuine love 
for Costa Rica. As travelers 
increasingly seek flexibility, 
authenticity,  and personal 
attention, Serendipity’s model 
resonates with those looking to 
explore Costa Rica in a more 
thoughtful and personal way 

 Stand 637

SERENDIPITY ADVENTURES 
TAKES TRAVEL PERSONALLY

ASPEN SNOWMASS: 
FOUR MOUNTAINS, YEAR-
ROUND ADVENTURE

Aspen Snowmass, set in the heart of Colorado’s Rocky Mountains, 
brings together four distinct ski areas: Aspen Mountain, Aspen 
Highlands, Buttermilk, and Snowmass, all on a single lift ticket.

For more than 75 years, the 
resort has combined outdoor 
recreation with culture, creating 
a destination that attracts skiers, 
snowboarders, and visitors from 
around the world.

The mountains offer a wide 
variety of terrain, ranging from 
gentle slopes for beginners 
to steep expert runs, as well 
as terrain parks and glades. 
Snowmass, the largest of the 

four, features nearly 100 trails and 
extensive ski-in/ski-out lodging, 
while Buttermilk is known for its 
approachable runs and as the 
long-time venue of the Winter 
X Games. Aspen Highlands is 
celebrated for its Highland Bowl, 
a challenging backcountry-
style experience, while Aspen 
Mountain, rising directly from 
downtown, remains the resort’s 
most iconic peak.
Aspen Snowmass is not just a 
winter destination. In summer, 

guests can enjoy family events, 
live music, sightseeing, ziplining, 
and mountain biking amid 
spectacular alpine scenery. WTE 
Miami attendees can discover 
more about Aspen Snowmass 
and explore their latest tour 
operator promotions at their 
stand 

 Stand 629

SPECIAL FEATURES: NATURE & ADVENTURE TOURISM

7

For travelers dreaming of escaping the winter chill, Jamaica offers 
sun-soaked beaches, lush mountains, flavorful cuisine, and the 
unmistakable rhythm of Caribbean life. The island continues to 
attract visitors seeking both relaxation and adventure, and its 
growing accessibility is set to make travel easier than ever in the 
months ahead.

Between September 2025 and 
February 2026, Jamaica is 
projected to see a 4.4% increase 
in overall airline seat capacity 
compared to the same period 

last year. This growth spans 
the island’s three international 
airports: Montego Bay’s Sangster 
International (MBJ), Kingston’s 
Norman Manley International 

(KIN) ,  and Ocho Rios’  Ian 
Fleming International (IFIA). MBJ 
will see a 5.6% boost in capacity, 
including added flights from 
Baltimore/Washington and 
Fort Lauderdale, while WestJet 
is introducing service from 
Edmonton. 
KIN is forecast to see modest 
increases, and IFIA is set for a 
37% jump in capacity.

E u r o p e a n  t r a v e l e r s  a r e 
gaining more direct options 
w i t h  W o r l d 2 F l y  P o r t u g a l 
launching flights from Lisbon, 

while regional links are being 
strengthened with LIAT adding 
service between Kingston and 
Montego Bay.

“This expanded airlift reflects 
Jamaica’s continued growth 
as a leading global tourism 
destination,” says Tourism 
Minister Hon. Edmund Bartlett. 
“Airline partners recognize the 
demand and have responded 
with more seats, gateways, and 
convenience for travelers” 

 Stands 307, 309

Located just a few hours by air from major U.S. hubs, Central 
America offers a unique mix of diversity, authenticity, and warm 
hospitality.

Central America is showcasing 
its full diversity here at WTE 
Miami 2025, where the Central 
America Tourism Agency (CATA) 

is leading a united regional 
presence. Belize, Guatemala, El 
Salvador, Honduras, Nicaragua, 
Panama, and the Dominican 

Republic have come together 
to highlight the region as one 
accessible gateway for U.S. 
travelers.
The shared stand at WTE 
Miami is serving as a strategic 
business hub,  connecting 
wholesalers, tour operators, 
travel agents,  and buyers 
directly with representatives 
from across the region. Visitors 
can discover a wide range of 
opportunities, from world-
renowned archaeological sites 
and nature-driven adventures 
to vibrant cultural expressions, 
distinctive gastronomy, and the 
chance to experience both the 
Caribbean and the Pacific.

CATA has also unveiled its 
new international promotional 
campaign, Central America 
Gateway .  This init iative is 
positioning the region as an 
accessible and transformative 
escape for both body and soul, 
inviting travelers to immerse 
themselves in unforgettable 
landscapes, cultural richness, 
and authentic flavors.

Together, the seven destinations 
are reaffirming the U.S. as 
their main source market and 
strengthening ties with key 
partners in the travel industry 

 Stands 622, 523

MORE SEATS, MORE 
ROUTES: JAMAICA GROWS 
GLOBAL CONNECTIVITY FOR 
FALL AND WINTER 2025–2026

REGIONAL SPOTLIGHT: AMERICAS - CARIBBEAN
Hon. Usain Bolt, 

Jamaica’s Global 

Tourism Ambassador, 
in a new advertising 

campaign for Jamaica 

Tourist Board, launched 
on August 6, 2025

CENTRAL AMERICA AT 
WTE MIAMI 2025: SEVEN 
COUNTRIES, ONE GATEWAY

ADVERTORIAL

THE OFFICIAL SHOW DAILY / #DAY 1 / WEDNESDAY, SEPTEMBER 17TH, 2025  

MIA’s modernization plan, airline partnerships, and targeted route  
development fuel global connectivity.

MIAMI INTERNATIONAL 
AIRPORT: RUNWAY TO  
THE FUTURE

EXCLUSIVE INTERVIEW

Ralph Cutié, Director and CEO of 
Miami International Airport, oversees 
operations at MIA and four general 
aviation airports in the Miami area, 
which together generate $181.4 billion in 
business revenue and support 842,703 
jobs. In this exclusive interview with the 
WTE Miami 2025 Daily, he discusses 
global connectivity and MIA’s vision for 
future growth.

How is MIA currently positioned in 
terms of global air connectivity?
MIA is well-positioned with nearly 100 
airlines serving over 171 non-stop 
passenger destinations globally. When 
you consider our global standing, MIA 
is the second international gateway in 
the U.S., and 33rd in the world. For total 
passengers, we are 10th in the U.S. and 
25th globally.

Are there any recent international 
routes you’re excited about?
This year, we have already seen new 
service launched by GOL to Belém, 

Brazil, Viva Aerobus to Monterey, Mexico, 
and in the fall, Icelandair will start its 
first-ever service from MIA to Reykjavík.

Are there specific markets or regions 
you are actively targeting for new or 
expanded service?
Our number one goal in air service is a 
direct flight to Tokyo, Japan. We have 
been working on this route for quite 
some time and feel that we are getting 
closer to achieving our goal because of 
new developments. Until recently, there 
were no airplanes with the range to fly 
directly from Miami to Japan. We are 
in discussion with other Asian carriers 
like Air India and Korean Air as well and 
expect to expand our destinations in 
Europe next year.

How do you see MIA’s role in 
connecting North America with Latin 
America and the Caribbean?
We play a critical role in air connectivity 
across the Western Hemisphere. With 
over 80% of our traffic originating 

Ralph Cutié
Director and CEO, MIA

MIA’S FUTURE-READY 
MODERNIZATION 
IN ACTION PLAN 
POSITIONS MIA TO 
ACCOMMODATE 77 
MILLION PASSENGERS 
AND 5 MILLION TONS 
OF CARGO BY 2040

ADVERTORIAL

5
→ 

from and departing to Latin America and the 
Caribbean, MIA is the largest air bridge for 
the region. We serve 46 destinations in the 
Caribbean, 10 in Central America, and 18 in 
South America. Most of these destinations are 
served multiple times a day.

How do you work with airlines to support route 
development and long-term growth?
Part of the key to our success is the incredible Air 
Service Development Division we have, headed 
by Division Director Emir Pineda. They have done 
a great job of preparing a comprehensive air 
service development plan that targets airlines 
with strong analytics to support our business 
cases for air service. But it’s not just about the 
analysis, it’s also the strong relationships we 
have built with our airline partners over the 
years. It’s the personal service we provide 
throughout the process of launching the flight, 
the inaugural celebration welcoming them to 
our airport family, the promotion we give their 
destination, as well as the follow-up making 
sure they are successful in the long-term.

Officials gathered at MIA on June 24 to break 
ground on the future Concourse K. Can 
you tell us more about the project and the 
Modernization in Action Plan?
The new concourse will be a 300,000-square-
foot expansion that will add six new passenger 
gates and boarding areas initially for domestic 
and ultimately including international flights, 
post-security concessions offering more dining 
and shopping options for travelers, and a 
new passenger lounge. The future three-level 
concourse, MIA’s first terminal expansion in 
more than 18 years, is slated for completion in 
2029.

With a total investment of more than $700 million, 
the Concourse K expansion will also include 
a new two-level ground support equipment 
maintenance facility, an enhanced baggage 
handling system, and critical upgrades to 
airfield infrastructure — all designed to meet 
MIA’s growing travel demand. Concourse 
K’s design incorporates the highest levels of 
sustainable construction practices as well, 

earning LEED Silver certification and Envision 
verification.

Concourse K’s groundbreaking is the latest 
major milestone in MIA’s Future-Ready 
Modernization in Action (M.I.A.) Plan, which 
positions MIA to accommodate 77 million 
passengers and 5 million tons of cargo by 2040. 
Major renovation projects such as Concourse 
K, the new Ibis garage, the Central Terminal 
redevelopment, the Gate D60 renovation and 
expansion, and the replacement of more than 
200 escalators, elevators, and moving walkways 
are all scheduled for completion by 2031.

Airports  are  increasingly  becoming 
destinations in and of themselves and not 
just places of transit. How do MIA’s retail, 
dining and other services and experiences 
stand out?
More than 35% of MIA’s 200+ dining and retail 
locations are local small businesses operated 
by small and minority-owned businesses 
based in Miami-Dade County, which allows 
travelers to experience some of Miami’s diverse 
and unique multi-cultural lifestyle during their 
journey.

Thanks to MIA’s distinctive mix of dining and 
shopping options, MIA earned the Best Airport 
for Layovers Award and Best Airport Shopping 
Award for the second-consecutive year from 
Global Traveler. In 2025, MIA also ranked in Food 
& Wine magazine’s annual list of Top 10 U.S. 
Airports for Food and Drink 

  Stand 105

S

KEY FIGURES

$181.4bn
IN BUSINESS 
REVENUE

$77M
PASSENGERS 
BY 2040

$700M
TOTAL 
INVESTMENT
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ADVERTISEMENT	 All Editions 	 PREVIEW 	 Day 1 or D2	 
		  	  

• 1/4 page   	 2,300	 600	 1,000

• 1/3 page 	 2,750	 700	 1,200

• 1/2 page 	 3,900	 1,000	 1,700

• Full page 	 7,200	 1,800	 3,100

• Double page 	 13,000	 3,400	 5,600

HIGHLIGHT POSITIONS ALL EDITIONS                 ($)
• Logo & stand N° on front cover	 3,500

• 1/5 page banner on front cover 	 10,000

• Inside front cover 	 10,000

• Inside front cover, double page 	 18,000

• Inside back cover 	 8,500

• Back cover	 11,000

• �Insert in the magazine	  on demand

• Bookmark - in one edition 	 7,000

Print & Online Versions
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3

From connections to real 
business opportunities

This year, our show brings together 
hundreds of exhibitors, destinations, and 
decision-makers under one roof. Our 
goal is clear: to create connections that 
translate into real business opportunities 
for everyone present .  Whether you 
represent a destination, a buyer, or a travel 
technology provider, the next two days are 
designed to help you strengthen existing 
relationships and establish new ones.

What makes WTE Miami special is the 
diversity of its participants. From emerging 
destinations making their debut, to global 
leaders in aviation, cruising, and hospitality, 
each reflects the creativity, ambition, and 

resilience of our industry. Every meeting you 
have and every conversation you begin 
has the potential to open new markets, 
strengthen relationships, and expand your 
horizons.

I encourage you to make the most of the 
matchmaking program, discover the new 
products and services on the floor, and 
take every chance to connect with your 
peers. On behalf of our entire team, I wish 
you a successful and inspiring start to WTE 
Miami 2025 

At the end of your 
day, why not take in 
Miami from a different 
perspective?
We’ve organized Complimentary 

Miami Night Tours with Big Bus Miami 

and Caribbean Tours departing from 

the Miami Beach Convention Center 

at 5:45 pm today and tomorrow. The 

evening journey will take you through 

the art deco highlights of South Beach, 

the neon-lit buzz of Ocean Drive, 

and across to sweeping views of the 

downtown skyline. It’s a perfect way 

to unwind after the show, discover 

Miami’s vibrant nightlife, and share 

the experience with fellow attendees. 

Don’t miss the chance to discover 

Miami as part of your WTE Miami 2025 

experience 

Good morning and welcome to WTE Miami 2025! We’re thrilled to 
see the global travel community gathered here at the Miami Beach 
Convention Center for what promises to be our most dynamic 
edition yet. I truly believe this is more than an event. It is a platform 
for building meaningful partnerships that will shape the future of 
international tourism.

By Javier Perez Palencia
Director WTE Miami
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• 1/4 page	 1,400
• 1/2 page	 2,400
• 1 full page	 4,000
• 1 double page	 7,100

 

SMARTGUIDE                                                       ($)

Customized publication (24 pages). 
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[1]

[1]

Show Dailies section

e-Mailing

RATES (SHOW TIME)

HTTPS://DAILY.WTEMIAMI.COM/	
• �In-Depth Article: 600 words  [1] 

1st positions on day of publication 
(2 spaces available)	  $ 1,500 

• ��Short Article: 200 words 
1st positions on day of publication 
(2 spaces available)	 $ 650

OPTION
Global Sponsorship [2] 
Your branding on all sections 1 month: 	 $ 11,000 
(including 2 in-depth articles)

OPTION 
MENU ENTRY [3] 
• Dedicated Menu Point
• �Dedicated Branded Page with  

your contents
• 6 Articles (3 In-Depth, 3 Short)
• �2 newsletter inclusions 
• �2 social media posts 

1 month	 $ 14,000

NEWSLETTER
Your article highlighted 
in 1 newsletter 

RATES

• �Your article highlighted  
in 1 newsletter 		
		  $ 1,300

OPTIONS

[2]

[3]

DIGITAL / AD OPPORTUNITIES daily.wtemiami.com

Website

MENU ENTRY  [3] 
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PRINT / TECHNICAL SPECIFICATIONS

>> �Material Deadline:  
October 5th, 2026

    �Contact: editorial@cleverdis.com 
Tel: +33 (0)442 77 46 00

Full page Double page

1/2 page
1/4 page

1/5 banner

1/
3 

pa
ge

Logo + 
Stand No.

Trim size

Bleed size 
Trim size + 5mm Bleed

Front Cover

PRINT / TECHNICAL SPECIFICATIONS

STANDARD POSITIONS	 Trim size	B leed size

Full page   	 240 x 330 mm	 250 x 340 mm
Double page  	 480 x 330 mm	 490 x 340 mm
1/2 page	 220 x 136 mm
1/3 page 	 66 x 280 mm
1/4 page	 220 x 68 mm

HIGHLIGHT POSITIONS	

Logo + Stand No. on front cover     	 	
1/5 banner on front cover	 220 x 54 mm
Inside front cover 	 240 x 330 mm	 250 x 340 mm
Back cover	 240 x 330 mm	 250 x 340 mm

FLOOR PLAN	
Standard-sized Logo & Stand No. 	 32 x 20 mm
Large Logo & Stand No. 		  75 x 50 mm

Large Logo

Standard-sized 
Logo
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At WTE Miami 2025, Serendipity Adventures is showcasing tailor-
made Costa Rica vacations crafted by locals who believe travel 
should be as unique as the traveler experiencing it.

For over 30 years, Serendipity 
Adventures has redefined 
the way travelers explore 
Costa Rica. As a trusted local 
tour operator, the company 
specializes in creating fully 
personalized travel experiences. 

Each journey is built around 
each traveler’s interests, pace, 
and comfort level. Rather than 
relying on fixed packages, their 
team collaborates directly with 
travelers to shape each journey 
from the ground up.

Whether it’s kayaking through 
mangroves, hiking to remote 
waterfalls, or immersing in local 
culture, Serendipity provides 
privately guided adventures off 
the beaten path, led by expert 
naturalists and local specialists. 
Their approach ensures guests 
enjoy Costa Rica’s beauty away 
from crowds, without the stress 
of group schedules or rigid 
itineraries.

Clients benefit from a dedicated 
in-country team of drivers, 
guides, and trip managers who 
are available 24/7 to handle 

everything from airport pickups 
to last-minute itinerary tweaks. 
This hands-on approach has 
made Serendipity a trusted 
partner for both independent 
travelers and international 
travel agencies.

Serendipity Adventures plans 
trips with the goal of creating 
memories rooted in connection, 
discovery, and a genuine love 
for Costa Rica. As travelers 
increasingly seek flexibility, 
authenticity,  and personal 
attention, Serendipity’s model 
resonates with those looking to 
explore Costa Rica in a more 
thoughtful and personal way 

 Stand 637

SERENDIPITY ADVENTURES 
TAKES TRAVEL PERSONALLY

ASPEN SNOWMASS: 
FOUR MOUNTAINS, YEAR-
ROUND ADVENTURE

Aspen Snowmass, set in the heart of Colorado’s Rocky Mountains, 
brings together four distinct ski areas: Aspen Mountain, Aspen 
Highlands, Buttermilk, and Snowmass, all on a single lift ticket.

For more than 75 years, the 
resort has combined outdoor 
recreation with culture, creating 
a destination that attracts skiers, 
snowboarders, and visitors from 
around the world.

The mountains offer a wide 
variety of terrain, ranging from 
gentle slopes for beginners 
to steep expert runs, as well 
as terrain parks and glades. 
Snowmass, the largest of the 

four, features nearly 100 trails and 
extensive ski-in/ski-out lodging, 
while Buttermilk is known for its 
approachable runs and as the 
long-time venue of the Winter 
X Games. Aspen Highlands is 
celebrated for its Highland Bowl, 
a challenging backcountry-
style experience, while Aspen 
Mountain, rising directly from 
downtown, remains the resort’s 
most iconic peak.
Aspen Snowmass is not just a 
winter destination. In summer, 

guests can enjoy family events, 
live music, sightseeing, ziplining, 
and mountain biking amid 
spectacular alpine scenery. WTE 
Miami attendees can discover 
more about Aspen Snowmass 
and explore their latest tour 
operator promotions at their 
stand 

 Stand 629

SPECIAL FEATURES: NATURE & ADVENTURE TOURISM

7

For travelers dreaming of escaping the winter chill, Jamaica offers 
sun-soaked beaches, lush mountains, flavorful cuisine, and the 
unmistakable rhythm of Caribbean life. The island continues to 
attract visitors seeking both relaxation and adventure, and its 
growing accessibility is set to make travel easier than ever in the 
months ahead.

Between September 2025 and 
February 2026, Jamaica is 
projected to see a 4.4% increase 
in overall airline seat capacity 
compared to the same period 

last year. This growth spans 
the island’s three international 
airports: Montego Bay’s Sangster 
International (MBJ), Kingston’s 
Norman Manley International 

(KIN) ,  and Ocho Rios’  Ian 
Fleming International (IFIA). MBJ 
will see a 5.6% boost in capacity, 
including added flights from 
Baltimore/Washington and 
Fort Lauderdale, while WestJet 
is introducing service from 
Edmonton. 
KIN is forecast to see modest 
increases, and IFIA is set for a 
37% jump in capacity.

E u r o p e a n  t r a v e l e r s  a r e 
gaining more direct options 
w i t h  W o r l d 2 F l y  P o r t u g a l 
launching flights from Lisbon, 

while regional links are being 
strengthened with LIAT adding 
service between Kingston and 
Montego Bay.

“This expanded airlift reflects 
Jamaica’s continued growth 
as a leading global tourism 
destination,” says Tourism 
Minister Hon. Edmund Bartlett. 
“Airline partners recognize the 
demand and have responded 
with more seats, gateways, and 
convenience for travelers” 

 Stands 307, 309

Located just a few hours by air from major U.S. hubs, Central 
America offers a unique mix of diversity, authenticity, and warm 
hospitality.

Central America is showcasing 
its full diversity here at WTE 
Miami 2025, where the Central 
America Tourism Agency (CATA) 

is leading a united regional 
presence. Belize, Guatemala, El 
Salvador, Honduras, Nicaragua, 
Panama, and the Dominican 

Republic have come together 
to highlight the region as one 
accessible gateway for U.S. 
travelers.
The shared stand at WTE 
Miami is serving as a strategic 
business hub,  connecting 
wholesalers, tour operators, 
travel agents,  and buyers 
directly with representatives 
from across the region. Visitors 
can discover a wide range of 
opportunities, from world-
renowned archaeological sites 
and nature-driven adventures 
to vibrant cultural expressions, 
distinctive gastronomy, and the 
chance to experience both the 
Caribbean and the Pacific.

CATA has also unveiled its 
new international promotional 
campaign, Central America 
Gateway .  This init iative is 
positioning the region as an 
accessible and transformative 
escape for both body and soul, 
inviting travelers to immerse 
themselves in unforgettable 
landscapes, cultural richness, 
and authentic flavors.

Together, the seven destinations 
are reaffirming the U.S. as 
their main source market and 
strengthening ties with key 
partners in the travel industry 
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IMPORTANT INFORMATION  
FOR PRINT MATERIALS  

All ads supplied must be CMYK. 
Supplied materials that do not comply with the following
specifications will be corrected and the advertiser billed for 
the required production.

Required Format: PDF/X-1a format is the required file 
format for submission. When preparing PDF/X-1a files, 
careful attention must be paid to ensure they are properly 
created and will reproduce correctly. Please see Adobe.
com/products/acrobat/pdfs/pdfx.pdf for guidelines and 
instructions. Files should conform to SWOP guidelines, and 
total ink density should not exceed 300%. 

Proofs: For full page and spread ads, advertisers MUST 
submit a contract-level digital proof at full size that conforms 
to SWOP standards (including a colour bar) for all digital 
files.
Client-supplied contract proof is required to guarantee color.
Acceptable contract proofs include: Epson Contract Proof, 
IRIS, Kodak Approval, Digital Match Print, Progressive 
Press Proof, Fuji Pictro, Fuji Final Proof. Proofs are required 
regardless.

Material Requirements for In-House Design Services:
Photos: Colour scans must be 300 dpi in CMYK. B/W scans 
must be 300 dpi grayscale.
Logos: Vector .eps or .ai files are preferred. Type should be 
converted to outlines unless the fonts are provided. Jpgs 
must be 300 dpi.

If you are supplying native files for us to work with, they 
must be accompanied by the fonts used in those files. Black 
type on light background should be defined as 100% black 
ONLY.
Files should conform to SWOP guidelines, and total ink 
density should not exceed 300%.

Deadline: All print elements (print file & color proof) must 
be supplied before the deadline. Beyond this deadline, we 
will accept no more elements, and your content will only be 
published in our online version.

Please send colour proof to:
Cleverdis / WTE Miami Daily / Le Relais du Griffon - 439 
route de la Seds  
13127 Vitrolles - FRANCE
of file delivery mode. The publisher will not accept 
responsibility when contract proofs are not submitted.

ADVERTORIAL GUIDELINES

Regular Advertorials
All advertorials in our publications follow our editorial style 
guide for format. They are written  
in the style of an article that discusses the key selling points / 
benefits of the product / service and ideally will include real-
life scenarios or case studies to demonstrate effectiveness.
Advertorials are designed to provide trade  
visitors / professionals with information relevant  
for their business practise and buying decisions.

Regarding images:
 �The advertiser must be the copyright holder of any image 
provided with copy (with image copyright).
 �The advertiser must have written release for images 
including people.
 ��Images must specifically relate to the advertorial message 
or product.
 �Featured images should ideally be horizontal orientation 
with dimensions of 1500pix wide a resolution of 300dpi.

Ads within advertorials are not permitted. 
No company or brand logos are allowed. 
No slogans, no URLs, no contact details  
(email, telephone number)

Word Count
 ��Full page: 550 words
 ��Half-page: 250 words
 ��Quarter page: 90 words 

Featured Article
Featured Articles designate a highlighted position for your 
advertorial online - on the homepage and section landing 
page or in standard position (only section landing page). 

Content
Guidelines for content will be agreed before editing by the 
Cleverdis team. All basic information must be provided by the 
client, along with precision of the main points to put forward.
When the advertorial piece has been produced, a PDF copy is 
sent to the client for corrections and / or approval.
Changes and corrections must be outlined clearly by the 
client – in annotations on the PDF.
 A final version will then be produced and sent to the client 
for “OK to Print”. This must be marked on the PDF – either 
scanned or digitally signed.
Any further changes to the advertorial requested by the client, 
if different to those requested initially, shall be invoiced OVER 
AND ABOVE the original order, at a rate 10% of the original 
price invoiced (before any discount), and must be paid by the 
client prior to publication.

DIGITAL / TECHNICAL SPECIFICATIONS

GLOBAL SPONSORING - SECTION SPONSORING 

• Background image: 3,409 x 1,500 px - HD 
• Logo: svg
• URL link

ENTRY MENU PACKAGE

• Background image: 3,409 x 1,500 px - HD 
• Logo: svg
• URL link

>> Material Deadline: October 5th, 2026
    Contact: �production@cleverdis.com 

Tel: +33 (0)442 77 46 00

Website

e-Mailing

daily.wtemiami.com
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100% LIVE DURING THE SHOW
Come visit us at the WTE press centre during the show!

AN EXPERT COMMUNICATION 
TEAM AT YOUR DISPOSAL

CONTACTS

EDITORIAL
Zineb Elhabiri 

Editorial coordinator 
Tel +33 6 09 37 42 97

zineb.elhabiri@cleverdis.com

ADVERTISING
Bettina Badon 

Project Manager 
Tel: +33 442 77 46 07

bettina.badon@cleverdis.com

ADVERTISING
Roger Roberts 

Senior Account Manager 
Tel: +1 239-250-6888

roger.roberts@cleverdis.com
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